Courses Eligible for GRADUATE Experiential Learning Credit

Masters of Education (M.Ed.)
EDU514 Professional Writing EDUS532 Diversity in Education EDU541 Educational Research

1. Identify and use effective techniques for writing informative
reports and proposals.

2. Prepare an administrative proposal based on synthesizing
information related to the area of study.

3. Identify and use appropriate methods for professional
presentations.

1. Define and conceptualize diversity issues in various
educational settings.

2. Explain cultural theory and apply cultural concepts to the
educational institution.

3. Address and enact a leadership role in response to diversity
issues in education.

UNIVERSITY
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1. Preparing and/or evaluate a research plan.

2. Refine use of qualitative methods including qualitative data
collection, narrative research, and ethnographic research.

3. Develop techniques of data analysis and interpretation of
qualitative research data.

EDUG615 Ethical and Legal Issues in Education

1. Describe legal aspects of the structure, history and values
underlying educational systems in the U.S.

2. Develop administrative decisions and processes necessary
for educational organizations to comply with both legal and
ethical standards.

3. Identify situations that frequently present legal issues
affecting students, teachers and school administrators.

EDU646 Reserach and Theory

1. Distinguish between various philosophical tenets and
leaming theories and identify contributions educational
reformers had on American Education.

2. Evaluate current issues, problems, technological advances,
and trends in American systems of education.

3. Develop a personal philosophical definition of what

constitutes teaching.

Masters of Humanities (MH)
CMAS515 Teaching in the Humanities ENG505 Graduate Rhetoric and Composition ENG525 Research Methods

1. Understand the nature of rhetoric and composition in a
college freshman first-year writing classroom.

2. Identify major trends in research for a chosen issue within
teaching rhetoric and composition.

3. Analyze their own assumptions about important writing
criteria.

4. Critique and evaluate sample student papers using a given
rubric.

5. Reflect on their own ideas about teaching by writing a
teaching philosophy.

1. Write at a sophisticated level appropriate to graduate school.
2. Engage other scholars as peers while building on and
challenging intellectual ideas.

3. Analyze various rhetorical situations.

4. Differentiate between new contributions to a field of study
and rehashing established research.

1. Find and evaluate appropriate graduate-level secondary
sources.

2. Integrate secondary sources into academic writing
effectively.

3. Compile and synthesize important research appropriate to
chosen topic.

4. Assess the work of others as part of the peer review
process.

ENG526 Critical Thinking

1. Use reading techniques to appropriately summarize a
professional journal article.

2. Analyze and evaluate a journal article’s argument for
effectiveness.

3. Analyze texts from different perspectives by questioning
main points and arguments.

4. Create original arguments by synthesizing material

Questions? Contact cpl @tiffin.edu



Courses Eligible for GRADUATE Experiential Learning Credit

Masters of Business Administration (MBA)
ECO524 Managerial Economics FIN612 Managerial Finance MGT515 Managerial Business Foundations

1. Apply basic principles of Economics to Managerial decision-
making.

2. Utilize basic models of Economics to analyze and predict
market outcomes when there are changes in the economic
environment.

3. Describe how real-world pricing schemes may increase a
firm’s profits by distinguishing between high and low-value
customers and setting a higher price for the high-value
customers.

4. Analyze Managerial decisions in which uncertainty is
present.

5. Identify situations in which Adverse Selection or Moral
Hazard may exist and develop strategies to eliminate those
problems.

6. Determine whether employees’, divisions’, or external
organizations’ incentives align with the goals of the firm, and
offer strategies for aligning others’ incentives with the firm’s
goals.

1. Identify the various markets and potential capital-raising
resources available to

corporations and the risks and rewards of each.

2. Compare and contrast the various financial reporting tools
and metrics and their role in

informing the decision-making process.

3. Utilize available financial reporting tools and metrics to
practice the basics of capital

budgeting decision-making.
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1. Exhibit familiarity with the functional areas of business.

2. Understand the relationship between management and
leadership.

3. Analyze the principles and role of marketing in business.

4. Assess the importance of ethics in business and why ethical
responsibilities extend beyond legal and financial compliance.
5. Demonstrate understanding as to why policy decisions
impact the strategic direction of an organization

6. Investigate the elements of global business strategies

MGT516 Fundamentals of Quantitative Business

1. Establish an understanding of the various functions that
exist within the quantitative business environment.

2. Explore and demonstrate comprehension of both financial
and managerial accounting concepts and their impact on
business decisions.

3. Investigate the role economics plays in the business world.
4. Understand how operations management influences
decision making.

5. Evaluate the use of information systems to improve business
processes, decision making, and knowledge distribution.

6. Distinguish descriptive, correlational, and predictive statistics
as applied to a business scenario.

MGT522 Management of Human Resources

1. Analyze the role of the Human Resources function in
organizations.

2. Evaluate and design key HR functions and processes.

3. Compare and defend a point of view on controversial HR
issues.

MKT523 Marketing Management

. Analyze principles of marketing

. Apply marketing methods to real world situations

. Assess marketing challenges and design recommendations
. Develop and execute a marketing plan.

. Examine marketing's role in society.

. Compare and contrast differences in global marketing.
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Questions? Contact cpl @tiffin.edu



